１－２　予約
１　定型パターンの表現
ホテルの予約

◇I’d like to stay for two nights from Oct 24.

◇I’d like to book a double room for four nights.

◇Do you have any rooms available for tonight?

Do you have any vacancies tonight?

部屋の希望を伝える

◇I would prefer a room on the upper level.

◇I’d like to request a non-smoking room.

◇I would like a room with a nice view.

宿泊料金の問い合わせ

◇Does your room rate include breakfast?

◇Do you have a less expensive room?
予約の確認
◇I’d like to confirm my reservation for the 25th.

◇I would appreciate it if you could send a confirmation slip by E-mail.

予約の変更

◇Would it be possible to change my reservation to the 15th of June?

◇I’d like to extend my stay for two more nights if I can.

レストランの予約
◇I’d like to make a reservation for three people at six tonight.

◇I would like to book a table for five today at 2:00 pm.
◇If possible, I’d prefer a table near the window.

◇We’d like a non-smoking table.

◇Please let me know if you have a dress code.

２　ホテルの予約のEメール
Dear Gulf Coast Hotel,

I would like to make a reservation for a single room for four nights from Oct 7th to 
Oct 11th.　I prefer a non-smoking room if possible.  Also, I would like a room with 
a bath, air conditioning and Internet access.  Please let me know your rate 
and availability on the dates I have mentioned above.

Thank you in advance.

Best regards,

Gilbert Murray

言い換え表現
１．I would like to book a single room for four nights from Oct 7th to Oct 11th.

２．Do you have any rooms with a bath, air conditioning and internet access?

３．Please inform me how much it is per night and if you have any vacancies on the 
above dates.

発展表現
１．I would like to book two rooms including dinner and breakfast.

２．Do you have any single rooms for about 50 dollars per night?

３．We would like to know if the price includes tax and service charges.

４．Can I pay by credit card?

単語に注目
１．Our sales have continued to decline at a rate of roughly 5% each year.

２．Please note that we have made some changes to our rate plan.

３．Our company’s popularity is growing at a fast rate all over the world.

